
Tor.l P.gca : 4 MOOC$f3rd Sem/25

2025

M.Sc. 3rd Semester Examination

PAPER: M2503(B (MOOCS)

DIGITAL MARKETING

Full Marks : 100 Tune : Thrce Hours

The'Jigwes in the margin ittdicate full narks.

Candidates are rcquired to give their awwers
in their own words os fu as practicable.

Gmup-A

Answer any zarc questions : 2x9:18

l. Whd is digitl maketine?

2. Define Social Mdia I\ra*ering (Slvftf).

3. DefiDe S€ilch Eqine @imirdion (SEO).

4. Deftrc Contem lvfakeing.

5. Whd is atrliae makaing?

6. Wlld ae the main tnes of u,Ebsites commonly used in

aigiut rnA<aing?

7. Define web hosting

8. Whd is website trafrc monitoring in digital ma*etingZ

v-31/tt0 - 100
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9. Mention two advantages of digital marketing over

taditional makerirry;

10. Whd is a larding page?

I 1. Name any two popular Content Management Syst€ms

(cMs).

12. What is Pay Per Click @PC) advertising?

13. DefirE conversion rde.

14. What is thc role of oor a[ i" drgtal mzt<etingZ

GreuP-B

Answer my./hr qrstims : 4x5:20

15. Explain the vaious components of digital rnaketing ild
ttreir irnportarce in modern busirEss

16. Discuss the role of social media platforms in digital

maketing

17. Describe the key elements of an effective email sigtup
frrrl-

18. What is Facebook Pixel and wlry is it imPortant for
digital makedrg cgnfaigns?

19. Explain the importance of monitoring websirc traffic
be.havior in digital

20. Describe the steps involved in website planning and

developmeail.



(3)
21. Write slrort notes on :

(a) Dornain rd Hosing

(b) CMS and Plug-irs

22. Explain the role of email marketing and is benefits in

. hsiness gowth

GrouP -C

Answer any/or questions : 8x4=32

23. Discuss the ethical and legal issues in digial mak*ing.

How can marketers ensure data privacy, ransparency,

and responsible onlirrc advertisiog? 4+4

24. Discuss the differcnt types of domains and hosting

services, and explain how they are essential for
esablishing an online Fes€nce.

25. Explain the concept of Pay-Per-Click @PC) advertising

in detail. Discuss how it urcrkc is advantages, ard n hy

business use PPC alongside other digital marketing

straregies. 3+5

26. (a) Explain the use and importarce of Keyword

Planner tools in SEO.

(b) Discuss how keyword research impacts website

trafrc and ranking; 3+5

27. (a) Explain the process of designing an automated

ernail ndraing canpaigr xing MailchimP.

P.T.O.
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@) Describe how automation helps in maintaining

customer engagernent 4+4

28. (a) What is Ooogle Analyics? Explain is interfice and

setup process,

@) Discuss the methods of tracking goals and
conversions in Gmgle Analytics. 4+4

Intemal Assessment : 30 marks


