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I. Answer anY trro questions:

(a) E:<plain the disirdion be$een fin*based and fee-

'based fnarrcid services with sritable e,<amples'

(b) Explain the concept of operating lease' How does

it differ fiom Financial t ease? 2+3

(c) Discuss the functions of merchant bankers in

modem fnancial mf,kets.

2. Arsuer any oza question: l0xl=10

(a) 0 Ewlude the role of ventr.ue c4ital in fosedng

entePenershiP in India

5x2:lo
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(2)

G) Discuss ttre concept of 'hvesErent nurtldng'

in venture capital. How do€s post-investrnent

monitoring contibute to tlp success or failure

of start-Lps? 4+Q+4)

O) G) Evaluat" ttre sigrificance of fictoring as a tool

for working capital mamgem€nt in the context

of small and medium enterprises (SMEs) in

Idia

(O What is Crcdit Rating? Disctrss its importillce

ftom tre vieuryoint of invesors and issrss of
securities. 4+(l+5)
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3. Answer any tnz qw*ions : 5x2:10

(a) Describe briefly the situational factors affecting

consrmer behaviou a the time of purchase.

@) Explain with exarnples : (i) Product line, and

(ii) Piodwt wid6-

(c) Briefly state the ways to understand the digital

customers.

4. Answer trry onc qtrcstion: l0xl:10

(a) Dsibe ttE frclors inftsEing pordiut mix witt
uitable o<mples.

O) Disuss ditrerent methods of pricing of a podtlct.

Intemal Asse$Eent : l0 marks


