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Ihe figwes in the morgin indicate full marks-

Cotdidates oe rcquircd to give their answets

in tluir ovn words as fo as practicable.

GnuP - A

Ansuu any eigir quesions: 5x8=40

l. Disqrss ary tu/o methods of dircc't selling

2. E plain lbe folowitrg 
. 

ts with o<mple :

(a) lvtu[bh Pticine

O) EiceBtding 2%+2%

3. Er@in my trro lheories of retail evoluion with suitable

oramdes

4. Dirlss the global rcail sccnario and its influence on

elrsging rnak€ls like Idia

5. Drry od discrJss tb c*egry life cycle of fid prodrts
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6. Why location related decision is important for the

rctriler?

7. Write a slprt note on ctstonrcr lifestyle md is relevance

to rctail $rafiegi.

8. Briefly discuss the stages related to sensory ma*etfutg.

9. Dscuss in brief lhe concept of grid layout patterrt.

10. Dfferentiare bete/Een grid layou and racetrack layout in

store desigrr-

I l. Explain the concept of Everyday Low Pricing @DLP)

and lv{arka Skimming pricrng wift exanrPles 2t/r+2%

12. Elaborate tlrc folloring terms :

(a) Spcializod tvtda

@) Periodic tv{arlret 2%+2%

Gmup - B

Answcr ary /ozr questiors : l0x4-'40

13. Mcntion the cyclical theory of retailing with its wious
types.

14. What is private label brand? Mention the process of
privae lerd crEdiqL 3+7

15. What is mark down pricing? Mention the various

reasons of nurk doun- 2+8

16. Define Orc concept of category managpment. State the

vuious oomponents of merchandise mfitaggn€d. 414
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17. Explain various types of retail organizations based on

ownership and format. Compare store-based and non-

stole retailing models with er<amples. 7+3

18. Define Cuslomer Relationship Management (CRM) in

rctail. How does CRM help in understanding coru;umer

lifestyle, value, urd stroprping patterns? 2+E

Internal Assessment : 20 marlic
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