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Tle figro?s ia tlu nogin indicote full mo*s
Codidotes oe rcquired to give tluir answers

in lheir own words as fo as Facticable'

GrouP - A

Ansm mY c{gfu quesions: 5x8{0

l. Distinguish betwecn impulsive buying bchaviour and

cmptd\E ttrying bdaviout

2. Disess tr malcaing ryplictcions of lhe need hiemctty

fuory.

3. Explain ihe relationship between the personality and

hrftr behaviou

4. How do coryies use oonsumer p€rc€'?tion to q€ate

imagps d sell lheir Fodrcls md smrices?

5. Disrss lb Pdripal e#ts of kaning'

I
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6. Explain in brid fte ti-component model of atitrde.

7. Discuss the implications of culrural change for the

rna*eter.

8. Mention the various factors influencing the rate of
diffision

9. How does online consumer behaviour affect the
ma*eting srdeg2

10. Discuss the environmental factors that affect the

orgmizational hrying bebavior.

ll. Describe the consurrer adoption process.

12. Erylain tbe concepts of :

@ Opinion L,eaders

G) Extennve poblan solving hrying bdm,iorr
2%+2%

Group - B

Anstrr any lout questions: l0x4=40

13. Discuss in detail the benefits of snrdying ooDsumer

bdnvior.r.

14. Describe the five-frctor personality Eait model and its
applicarion in maketing along witt o<aples

15. State the factors inlluencing the organisational buying

behaviour. Nerde tre indr.Etial buying decision process

5+5
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16. Discuss the drar$acks of online rtadcting. Describe the

steps involved in organizational buying decision process.

4+6

17. State the benefis of maintaining cLstromer loyalty. What

is consumer satisfrction? 5+5

18. Draw and explain the concept of Howard-Sheth Model.

Intemal Asscasment : 20 marks
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