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The questions are of equal value for any group / half.
The figures in the right-hand margin indicate marks.

+ Candidates are required to give their answers in
their own words as far as practicable.

Hustrate the answers wherever necessary.

1. Answer any five question : 4x5

(a)

What do you mean by the term "New
Product” ? 4

Distuiguish between product management and
general marketing management. 4

State the functions performed by label. 4

Distinguish between Brand Equity and Brand
Loyalty. 4
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(e} Discusstherole of aproductmanager. 4
(f) State the objectines of advertising. 4
(g) Whatis market penetrating pricing ? 4
(h) Write a note on "Event Marketing”. 4
(i) Define costand Revenue. 4
() Distinguish between 'discount' and rebate’. 4
Answer any five questions :- 8x5
(a) How can a company fill the strategic
planning gap ? 8

(b) State the characteristics of product mix. 8
(c) Discuss resale price maintenance. 8
(d) What is sales promotion ? What are its
advantages ? 8

(e} Discuss aboutdifferent distribution channels.
8

(f) State the different steps in pricing. 8
(g) Discuss the procedure of product
registration. 8

(h} Discuss the benifits of grading. 8
(i} Distinguish among brand, brand name and
frade mark. 8

(i) Discuss the reason for failure of a New
Product. 8
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3.  Answer any two questions : 2x15

Explain in details about the GE(General
Electric) Matrix. 15

Discuss the steps involved in Branding

decision. 15

Explain the steps involved in designing
Marketing Information System with help of a

diagram. 15

Discuss the steps for the development of a
new product. 15

[Internal Assessment - 10 marks |
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