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(_Specialisg.tion : Pharma Management)
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Full Marks : 100
‘Time : 3 Hours |
The figures in the margin.indi(:ate‘ full marks.
Candidates are required to gii)e théér.'"answev;;éﬁ m tﬁeir

own words as far as practicable.

. INlustrate the answers wherever necessary.

1. Answer any eight questions : . G e 5x8
(@) Compare Pharmaceutical Marketing & Selling.

(b) Write a brief note on “New product development” in case

of generic drug (molecule).
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(c) Explain 4p’s of pharmaceutical product.

(d) Explain product augmentation with an example of

pharma product.

(€} How physical prescription habits influencing the

pharmaceutical marketing,.

() What do you mean by “need”, “want” & “Demand” of

pharmaceutical marketing ?
() Explain object & usefulness of marketing research.

(h) How could you motivate the physician towards a Specific

Brand ?

(i) Differenciate ‘marketing plécc’ & ‘marketic space’— with

example.

() Discuss with suitable diagram about pharmaceutical

industry supply chain.

(k) Describe the steps of production planning & control.
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o)

() Describe product life cycle (PLC) with different

parameters . SR T e

2. Answer any four questions :: " S 10x4

(a) Describe the various stéps in new pharmaceutical

product development. o ) 10

(b) What is product life cycle ? Ho;;v PLC is important for
pharma company to fix the markct strategy ? How PLC
can be extended for a pharma product ?

4+3+3

(c) Describe the various‘parameters affecting pharmaceutical
market and how market behavmur 1s cruc1al for a pharma
company whlle mtroducmg 1ts new product

6+4

(d) Discuss about product pricing with different factors. -
10

() What is Sales promotion ? Write about different types of

salesmanship. 7 . 4+6
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() (a) Describe the role of product manager in product

management.

(b} Explain the marketing stategy for promotion of new

product launch. 5+5
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