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NEW
2015
Part II 3-Tier
DISTRIBUTION MANAGEMENT
PAPER—XIV
{Honours in ‘Marketing Management’)
Full Marks : 100
Time : 4 Hours
The figures in the right-hand margin indicate full marks.

Candidates are required to give their answers in their

own words as far as practicable.

Tlustrate the answers wherever necessary.

1. Answer any five questions : L4x5

() What do you mean’ by Three-Level’ Marketing
Channel ? -
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(b} What is Marketing Logistics and what are its basic

elements ? »

{c}] What are Marketing Channels in Service Sectors ?

(d} Identify four needs of Marking Channels.

(¢} What do you mean by ‘Exploring Various Channel

Alternatives’?
() Why is retail management important ?
(g) Write a note on vertical channel ?
(h}) What do you mean by leading channel members? #*-
{ij What are the different types of wholeselling ?

(i) What are the objectives of Physical Distributions ?

2. Answer any five questions : 8x5

(a) Discuss the role of warehousing in distribution

channel.

(b) What is systems approach in Physical Distributions ?
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(c) Discuss how competition among channels creates

and maintains dynamics of channels.

(d) How can performance of a channel be evaluated ?

(¢} Discuss the principles which should be taken into
consideration for the selection of an appropriate

channel ?

() Write in brief about the present trend of large scale

Retailing business in India.

(g) Write a brief note on the ‘Growth of Marketing

Systems.

(h) What are the major objectives of physical distributions

of goods?

(i) Discuss in brief how Information Technology plays

a vital role in distribution channel.

(i How can a sound distribution channel minimise the
delivery time and working capital of an organisation ?

Justify in brief,
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3: Answer any two from the following : 15x%2

(a) {i} What are the reasons behind channel conflict ?

() How can such conflicts be resolved ? 6+9

(b) (i} What is ‘Planning Channel Architecture ?

(iij What procedures should be followed regarding a

good marketing channel suitable for fashionable

designer garments ? ' 4411

(c) As a manager of a big retail house what major
decisions are generally taken for procuring and

distribution of products ? — Write in brief. 15

{d) Suppose you are the managing director of ‘Big Bazar’
— (a big retail house). What organizational
responsibility you have to perform regarding physical
distributions ? 15

[Internal assessment — 10 marks ]
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