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NEW
2015
Part I1 3-Tier

PRODUCT AND PRICING MANAGEMENT
PAPER—XII
(Honours in ‘Marketing Management’)
Full Marks : 100
Time : 4 Hours
The figures in the right-hand margin_indicate Sfull marks.

Candidates are reguired to give their answers in their

own words as far as practicable.

lllustrate the answers wherever necessary.

1. Answer any five questions : - 4x5

(a} Discuss about Test Marketing. 4

{Turn Quer)



(b) What is Product Mix ? 4
“-'
(c) Discuss Cost and Revenue. 4
(d) What is Event Marketing 4
(e} Discuss the necessity of Packing, 4
() What are the essentials of a good brand? 4
(g) Discuss the legal aspects of Packing. 4
(h) What is Product Life Cycle. 4

{i) What do you mean by Strategic Business Unit (SBU) ? *
4

(i) What do you mean by the term ‘New Product’? 4

2. Answer any five questions : 8x5
(a) Discuss the different methods of Pﬁcing. 8
(b) State the different steps in Pricing. 8
(c) What is Advertising ? State its objectives. 8
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(d)

(e)

Discuss the reasons for failure of a New Product. 8

Explain the concept of “Marketing Information

System”. 8
(i Distinguish between Packing and Packaging. 8
(g) Discuss the legal aspects of Product registration. 8
(h) State the importance of Advertising. 8
(i) Discuss the factors that are to be taken in
consideration while taking the Pricing decision. 8
(. What are the economic or financial aspects of product
analysis ? B
Answer any two questions : 15x2
(a) Explain in detail about the GE {General Electric)
Matrix. 15
(b) Explain the strategies adopted by a firm during the

introduction and decline stage of a product. 15
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(c) Discuss the steps for New Product Development.

15 .

(d) Explain the factors to be considered while selecting

the channels of distribution. 15

[Internal assessment — 10 marks ]
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