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PRINCIPLES OF MARKETING
PAPER—XI
(Honours in ‘Marketing Management’),
Full Marks : 100
~ Time : 4 Hours N
The figures in the right-hand maréin indicate full marks.

Candidates are required to give their answers in their

own words as far as practicable.

lllustrate the answers wherever necessary.

1. Answer any five of the following questions : Sx4

(a) Distinguish between Publicity and Propaganda. 4

L]

(b} What do you understand by a distribution channel ?
4
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(c} Write a short note on Brand Name and Trade Mark.
4

{d) State the purposes of Packaging. 4

(e} What do you mean by ‘Idea screening’ in the process

of new product development ?
(f) Mention the bases of Market Segmentation.

(g) Distinguish between Middlemen and Mercantile

Agents.
(h} Explain briefly the uses of Product Life Cycle (PLC).
() Write a short note on Competitive pricing.

(i) Distinguish between Discounts and Rebate.

2. Answer any five of the following questibns ; 5x8

(a) Outline the stages for the development of a néw

product.
(b) Write a note on personal selling.

{c) Briefly discuss the characteristics of an effective

Advertisement.
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(d} Give a brief account on the changmg scenario in

- Rural Marketmg in India.

(e) Discuss the factors to be considered in determining

the price of a product.

(). What do you mean by Market Intelligence ? State
the procedures of Marketing Research. 2+6

(8) Enumerate the principal functions of Packaging in

the perspective of marketing.

{h) Distinguish between Consumer and Industrial
product. Write a short note on Marketing of

Services. ‘ 4+4

(i} What is ‘After Sales Service’? How is it important

to the (a) buyer and (b) seller ?

(i) Discuss the importance of marketing as a Business

Function’ and in the economic development.

3. Answer any two of the fdlloWing : 2x15

(a) What do you mean by Consumer behaviour ? Why is
it analysed ? Mention the factors that influence the

buying behaviour of a consumer ? + 3+3+9
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{b) What are the different types of distribution channel ?

What are the factors determining the choice of a 4

distrib}ltion channel ? ‘ 7+8
{c) *Write a short note on the followings : 3x5
(i) WTO ;

(i) Middlemen ;

(i) Export Procedure. -

(d) What do you mean by Advertising? What are the
different media of advertisement ? Outline the major

objectives of advertising. 3+5+7

[ Internal Assessment — 10 Marks]
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